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This survey has been lead from a team of

expert researchers on behalf of UNICEF
Abruzzi (beyond the coordinators: (.
Antonelli, A. Danish, T. Diomede, and F.

Guglia). The survey inquires about Abruzzi's

adolescents and about their

use of new

technologies: 654 girls and boys interviewed

on TV, cinema, cell phone, computer, ra
and press.
These new technologies have been a

dio

true

revolution that have changed both adolescent’s

and family’s life. Avoiding apocalyptic an

d

triumphal tones on technological instruments,

authors have shown the risks of psycholog
dependency by these means, with
consequences of relative unconditioned y

cal
the
eld

to stereotypes, mode and myths, reduction of

intellectual and creative ability, and above

all

customs to a virtual world, that everyone c¢an
use in his own way, eliminating the obstacles

of reality and according it to his pleasure.
These are some conclusions:

* The adolescents are particularly skilful
learning the use of such instruments which
create a generational gap with parents.

* It is clear today that there is a risk

n
can

of

dependency, but adolescents claim that they
would gladly renounce TV or electronic games

provided they had valid alternatives
socialization;
* Parents are very permissive and av

of

oid
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imposing rules to their sons regarding the

use

of cell phones, TV, and so forth, demonstrating

an impressive abandonment of

educational tasks;

their

* Influential Variables are: gender differendes

(males turn out more expert in various fie
but also more dependent) social and cult

ds

Lral

classes, residence (in cities there is a more

personal selection of products),
received in family.

education

Authors, who denounce an adolescent’s
uneasiness in the global market of information,

don’'t stop themselves at denunciation,

but

suggest to parents, educators, teachers, team-

leaders and politicians, that in order to cont

[ast

bad effects, they must upgrade positive effects
and educate girls and boys to a critical and
constructive discernment and selection of new

instruments.
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